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Amway Achievers Event Overview

Amway Achievers is the largest Amway North America business conference of the year and one
of the single-largest budget spends of the affiliate. Held annually, Amway Achievers provides

an excellent forum for Amway executives and staff to interact with approximately 4,000 of the
top IBO leaders in North America. As such, the Amway Achievers event is the most expansive
opportunity to educate IBO leaders, personally inspire them, and recognize and reward them for
their loyalty, best-business practices, philanthropy, and dedication. Amway Achievers also offers
the largest opportunity to gain support for the cultural and business-building changes that must
be made to support the growth of the Amway™ business going forward.

During the Amway Achievers program, IBO leaders receive all the latest business information and
resources to help them maximize the growth and success of their businesses. The duplicatable
education and tools provided to Amway Achievers attendees for use with downline IBOs, plus the
generational messaging, help to unify and build credibility for the Amway business now, and with
the participation of their children, into the future.

Positioning

Amway Achievers offers the opportunity for Amway North America and IBO attendees to come
together in a celebratory atmosphere that encourages communication, collaboration, and unity.
The event provides inspiration, information, and preparation for leaders to grow their businesses
and continue their success.

Attendees experience world-class training, informative and inspirational presentations, and the
opportunity to interact with Amway North America executives and fellow IBO leaders. There is
also time set aside to have some fun together and celebrate all the new pin levels achieved.

Event Objectives

Amway Achievers is a business conference designed to inspire, motivate, and educate IBOs
about how to build successful businesses through duplicatable messaging, tools, and training
that support IBOs in succession planning, leadership development, recruiting, and optimizing
their income.

Event Look, Tone, and Feel
Each year, the Amway Achievers business conference should be fresh, new, and exciting, with

a theme that recognizes and inspires human achievement, while remaining grounded in the
foundation of the basic principles of the Amway business: Freedom, Family, Hope, and Reward.

e All messaging, education, and tools shared to promote business growth should be easily
duplicatable in some way with IBO groups when leaders arrive home.

e Family inclusion should be an important consideration when developing programs, messaging,
and materials for Amway Achievers. Amway is a family business, as are many IBOs’
independent businesses. In fact, Amway independent businesses can and have become
generational, with IBOs’ children becoming IBOs themselves. Also, many IBO families will use
this conference as their only vacation during the year.

e Promotional pieces should be exciting, encouraging, and inspiring. Many IBOs will anticipate
these promotional pieces and use them to encourage themselves and others to continue the
hard work to earn qualification.

e Fvent communications should emphasize the exclusivity of the Amway Achievers event.
IBOs have a competitive spirit. Play to their desire to not be left out and their drive to qualify
for this experience.

For specific details on color, font style and usage, logos, graphics, images, and signage
for Amway Achievers, please refer to the following pages of this guide.

Key Event Messaging Take-Aways

All event materials should convey and be consistent with the following messages:

e You've picked the right business. The Amway business is strong and poised to create a
favorable environment for you to build your business.

e You are appreciated. You've worked hard to reach this level and deserve admiration, respect,
and congratulations.

¢ An incredible Amway Achievers program has been developed for you in partnership with
your IBO leaders. You will leave invigorated, with confidence, knowledge, and tools you can
use immediately to help lead your teams and optimize your business. You'll feel a renewed
motivation in continuing your efforts to inspire human achievement in yourself, your families,
and everyone you touch.
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Logo Usage for 2013
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Graphics Usage for 2013
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Acceptable Icons
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Picture Yourself Here Shuttle Bus Diamond Meals Meals

Cyber Cafe Social Media Training Workshop Welcome Celebration
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Activity Departure

Breakouts

Hospitality Interpretation Breakouts Diamond Lounge

EXIT

Enter Exit One-on-One Business Meeting
Meeting
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Images Usage for 2013

All images may be used in any color combination as long as the result follows the overall
event style. For a more extensive list, please preview the images located in the “Colored
Images” folder.



Signage Easels
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Name Badges
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PDFs and Emails

¢ Use the Masthead below for all PDFs and emails unless otherwise requested.

e Use the Amway Signature Logo at the bottom of single-page PDFs.

e Use the Amway/Achievers Logo lockup on the first page and the Signature Logo
on the last page of multiple-page PDFs.

Masthead

Welcome to Amway Achievers 2013!

Congratulations! You've completed an incredibly successful year. Now, its time 1o reap the rewards
of your hard work and dedication. It's time to get ready for your Diamond Dreams Caribbean getaway
1o the Virgin Islands!

You're headed off on an amazing trip filed with fun, relaxation, pampering, and all the best in tropical
luxury. And the most exciting part? It's been customized just for you!

Please review your enclosed agenda to be sure everything is just right. If you have any questions,
please feel free to contact Janielle Moss. We want to make sure your Diamond Dreams experience

is absolutely perfect!

Enclosed in this malling, you'll also find an Overview & General Information brochure that provides you
with some important information to help you plan for your trip, including suggestions for what to pack,
contact information, and much more. A complimentary Amway Products List is inside this mailing as
well to let you know what you don't need to pac

We hope that you enjoy your entire Diamond Dreams experience, from beginning to end. This is your
just reward, and you've earned every bit of it
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Welcome to Amway Achievers 2013!

Congratulations! You've completed an incredibly successful year. Now, its time to reap the rewards
of your hard work and dedication. It's time to get ready for your Diamond Dreams Caribbean getaway
o the Virgin Islands!

You're headed off on an amazing trip filed with fun, relaxation, pampering, and ll the best in tropical
luxury. And the most exciting part? It's been customized just for you!

Please review your enclosed agenda to be sure everything is just right. If you have any questions,
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Enclosed in this mailing, you'll also find an Overview & General Information brochure that provides you
with some important information to help you plan for your trip, including suggestions for what to pack,
contact information, and much more. A complimentary Amway Products List is inside this mailing as
well to let you know what you don't need to pack.
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ABOUT ..., pRODUCTION ISSUES
e GRAPHIC IMAGES
e STYLE AND COLOR
* LOGOS
Laura Carter, Art Director
616-787-6874

Stefanie Hylarides, Graphic Artist
616-787-6516

e EVENT COMMUNICATIONS

e COPY, MESSAGING, AND TONE
Jennifer Searles, Editor
616-787-7585

¢ VVIDEO
Lisa Tanis, Senior Video Art Director
616-787-5425
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